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ABSTRAK 
Penelitian ini berjudul Fungsi Corporate Social Responsibility Dalam 
Meningkatkan Citra Positif di Komando Daerah Militer III/Siliwangi. 
Penelitian ini bertujuan untuk mengetahui sejauh mana fungsi Corporate 
Social Responsibility di Komando Daerah Militer III/Siliwangi dalam 
meningkatkan minat citra Organisasi. Serta untuk mengetahui hambatan-
hambatan apa saja didalam pelaksanaan fungsi Corporate Social Responsibility 
tersebut, dan usaha-usaha yang dilakukan untuk menghadapi hambatan 
tersebut. 
Metode penelitian yang digunakan dalam penelitian ini adalah metode 
deskriptif analisis dengan teknik pengumpulan data yang terdiri dari : studi 
kepustakaan dan penelitian lapangan. Penelitian lapangan terdiri dari : 
observasi partisipan, wawancara dan penyebaran angket. Sampel yang 
digunakan yaitu sampel non-probability dengan menggunakan teknik purposive 
sampling. Maka data responden yang diambil adalah 100 orang responden yang 
menjadi sampel penelitian berdasarkan saran dari pembimbing. 
Berdasarkan hasil penelitian dapat disimpulkan bahwa strategi yang 
dilakukan Corporate Social Responsibility Komando Daerah Militer III/Siliwangi 
berhasil dalam meningkatkan citra positif. Ini terlihat dari semakin 
membaiknya nama TNI dimata publik disekitar Komando Daerah Militer 
III/Siliwangi. 
Rekomendasi yang bisa diberikan peneliti sebagai masukan bagi 
Komando Daerah Militer III/Siliwangi khususnya bidang corporate social 
responsibility dalam meningkatkan citra positif yaitu diharapkan kinerja dan 
penguasaan materi oleh penerangan Komando Daerah Militer III/Siliwangi 
yang menjalankan fungsi dari Corporate Social Responsibility sehingga dapat 
lebih meningkatkan citra positif organisasi.  
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 ABSTRACT 
This study, entitled Functions of Corporate Social Responsibility in 
Developing Positive Image at the Regional Military Command III / Siliwangi. 
This study aims to determine the extent to which the functions of Corporate Social 
Responsibility at the Regional Military Command III / Siliwangi increase interest 
in the image of the Organization. And to investigate any obstacles in the 
implementation of the functions of Corporate Social Responsibility, and the efforts 
undertaken to address these barriers. 
The method used in this research is descriptive analysis method with data 
collection techniques consisting of: the study of literature and field research. The 
field research consisted of: participant observation, interviews and questionnaires. 
The samples used are non-probability samples using purposive sampling technique. 
Then the respondent data is taken from 100 respondents were selected as sample 
based on advice from mentors. 
Based on the results of this study concluded that the strategy undertaken 
Corporate Social Responsibility Regional Military Command III / Siliwangi 
succeeded in increasing positive image. This is evident from the improvement in the 
public imagination around the name TNI Military Command III / Siliwangi. 
Recommendations can be given researchers as an input for the Regional Military 
Command III / Siliwangi particularly in the field of corporate social responsibility 
in promoting a positive image that is expected performance and mastery of subject 
matter by illumination Regional Military Command III / Siliwangi carry out the 
functions of Corporate Social Responsibility in order to enhance the positive image 
organization. 
Recommendations can be given researchers as an input for the Regional 
Military Command III / Siliwangi particularly in the field of corporate social 
responsibility in promoting a positive image that is expected performance and 
mastery of subject matter by illumination Regional Military Command III / 
Siliwangi carry out the functions of Corporate Social Responsibility in order to 
enhance the positive image organization. 
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RINGKESAN 
 
 
Panaluktikan anu judulna Fungsi Corporate Social Responsibility Dalam 
Meningkatkan Citra Positif di Komando Daerah Militer III/Siliwangi. 
Panaluktikan ieu ngbogaan tujuan pikeun mikanyaho sajauh mana Fungsi 
Corporate Social Responsibility Dalam Meningkatkan Citra Positif di Komando 
Daerah Militer III/Siliwangi. Tur pikeun mikanyaho halangan-halangan naon 
wae anu ngahambat dinu palaksanaan Fungsi Corporate Social Responsibility 
Dalam Meningkatkan Citra Positif di Komando Daerah Militer III/Siliwangi. 
Jeung usaha naon wae anu dilakukeun pikeun ngatasi masalah eta. 
Metode penelitian anu digunakeun dinu panaluktikan ieu nyaeta metode 
deskriptip analisis jeung tekhnik pengumpumpulan data anu terfdiri dari : 
observasi parrtisipan, wawancara jeung penyebaran angket. Sampel anu 
digunakan nyaeta sampel non probability ku eknik purposive sampling. Ku kituna 
data responden anu dicokot nyaeta 100 urang responden  anu jadi sampel 
penelitian ngadasarkeun saran ti pembingbing. 
Ngadasarkeun hasil penelitian bisa disimpulkeun yen strategi anu 
dilkkaukeun Corporate Social Responsibility Komando Daerah Militer 
III/Siliwangi berhasil dinu ningkatkekun citra positif. Ieu katinggali tinu makin 
hadena ngaran Corporate Social Responsibility Komando Daerah Militer 
III/Siliwangi si mata masyarakat. 
Refkomendasi anu bisa dibikeun panaluktik pikeu rojongan keur Corporate 
Social Responsibility Komando Daerah Militer III/Siliwangi dinuningkatkeun citra 
positif nyeta diharapkeun kinerja jeung panguasaan matgeri ku Corporate Social 
Responsibility Komando Daerah Militer III/Siliwangi anu ngajalankeun fungsina 
leuwih ningkatkeun citra positif organisasi.  
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